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Introduction

As | told you at our recent meetings in London,
Fiesta represents the biggest single product
investment that Ford Motor Company has ever
made — an investment of over £400 million to
ensure that Fiesta is the best small car in the
world.

Our overall objective in 1977 is to achieve
leadership of the car market with ashare 0f 30%.
Fiesta has a vital role to play in the achievement
of this objective with a projected market share of
4.5%. At least two thirds of this— 3 percentage
points — must be at the expense of our
competitors. Thisis a challenging task which will
only be accomplished by our joint efforts.
Together we must make Fiesta launch the best
ever for any product in the UK.

We have developed an exciting and
comprehensive launch programme and we ask
you to use this Introduction Guide to plan your
activities with your usual enthusiasm and vigour.
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